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	Airline Aims to Increase Business Customer Base by 30 Per Cent with New Sidebar Gadget

	
	
	
	

	
	
	
	



Since EasyJet began its first online booking service in 1998, it has been a champion of using technology for great customer service. With 98 per cent of bookings now made online, keeping at the forefront of new technology is central to its growth strategy.

With the bulk of EasyJet customers traditionally consisting of leisure passengers, the airline has been keen to attract more business travellers. Because most business travel is booked through intermediaries, EasyJet has looked for ways to encourage business customers to use its online booking service. 

After reviewing the new technology incorporated into Windows Vista™, EasyJet decided to create a “sidebar gadget”—an application that sits on a desktop providing immediate access to the company’s online services. 

With the EasyJet gadget, business travellers have all the benefits of a Web site where a customer can book travel, amend bookings, and change flyer details using a familiar Windows® application. This makes searching for details related to flight times, discounts, and flyer benefits a lot faster compared with a normal Web site.

Because all the information is at hand, the desktop gadget represents an important business advantage over booking travel through an agent. Not only is it more economical, it also creates a more efficient method of tracking business travel and reduces the time spent contacting agents when traveller details change. With customer input, EasyJet can create gadgets tailored for different businesses and include only the functionality businesses require. 

Paul Curtis, Commercial Systems Manager at EasyJet, says: “To keep an edge over competitors, we must turn around new ideas fast. With Windows Vista and the gadget technology, we can quickly deliver a personalised application based on customer requirements. In fact, we’re confident that, with new initiatives such as Windows Vista gadgets, we will be able to help boost business-travel customers from 18 per cent to 30 per cent by 2008.”





































Fast Facts


Customer: EasyJet


Web Site: � HYPERLINK "http://www.easyjet.com" �www.easyjet.com�


Number of Employees: 4,000+


Country or Region: United Kingdom


Industry: Aviation





Customer Profile


EasyJet is one of Europe’s largest air carriers, transporting more than 40 million passengers within Europe in 2006. More than 98 per cent of its bookings are made online, contributing to an annual turnover of more than €2.3 billion (U.S.$3 billion).





Benefits


Customers track bookings from desktop.


Boarding passes printed from computer.


Bookings can be easily linked to meeting schedules.


Customised application helps business travellers work more efficiently.


Easy access encourages business customers to manage travel online.


Channel to push content to traveller, creating new marketing opportunities.





Partner


Microsoft





Software and Services


Windows Vista
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