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	Engaging Interfaces Provide Winning Solution for Online Betting Exchange

	
	
	
	

	
	
	
	“Windows Vista will help us build interfaces which will allow us to tailor our product to the specific needs of consumers.”
Matt Carter, Director of the Advanced Technology Group, Betfair



For businesses, a danger lies in seeing customers as a single mass. The truth is, customers represent a heterogeneous group of individuals with different tastes and needs. Successful companies understand this and, as a result, make sure they tailor product portfolios to specific demographics.

Betfair, an online betting exchange based in the United Kingdom (U.K.) recognises this. The organisation, which launched more than six years ago, has developed a business that caters for the needs of individuals. A leading betting website, it lets users offer bets to other punters, who then decide to accept or reject the gamble.

To maximise convenience, Betfair wanted to develop a system that alerted users of bets or betting markets in which they were particularly interested. The vision was to offer a desktop gadget that allows users to quickly view their bets on the Betfair system. Matt Carter, Director of the Advanced Technology Group at Betfair, says: “The best way to imagine it would be like a mini portal into a users ongoing activity on the Betfair site.”

With the launch of Windows Vista™, the company saw the opportunity to develop a desktop solution that really connected with customers. “There are a lot of interesting elements within the operating system,” says Carter. “Windows Vista will help us build interfaces which will allow us to tailor our product to the specific needs of consumers.”

The desktop gadget will be downloadable early next year from the Betfair site (www.betfair.com)  and will sit within the Windows Vista Side-bar. The application takes full advantage of specific features of the latest desktop technology. These include: 

· Gadgets for Windows® Sidebar

· Gadgets for Windows SideShow™
“The gadget is completely unobtrusive,” Carter says. “It is something in the background for users to interact with. However, they don’t have to go find it, which is a key advantage of the Side-bar in Windows Vista. The gadget is all about giving the individual user control. 

It’s about giving them what they want, when they want it.”[image: image4]




































Fast Facts


Customer: Betfair


Web site: � HYPERLINK "http://www.betfair.com" �www.betfair.com�


Number of Employees: 1200+


Country: United Kingdom


Industry: Leisure and Gaming





Customer Profile


Betfair is the world's leading online betting exchange, a concept it has pioneered.. Driven by cutting-edge technology, Betfair enables punters to choose their own odds and bet against each other, even after an event has started.. Betfair processes 5 million transactions a day and processes 99.9% of bets in less than one second.  In addition to the exchange, Betfair has an established games portfolio. Betfair Games, which includes Betfair Poker, is hosted from Malta and is an area which has seen significant growth and investment.





Benefits


Rich user interface supports tailored solution.


Side bar technology delivers engaging desktop.


Unobtrusive interface maximises user convenience.


Intuitive interface ensures rapid adoption.


Trusted technology supports cost-effective development.





Software and Services


Products


Windows Vista
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