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NCR and Sysrepublic Each Win Two EMEA Retail Application 
Developer Awards

Annual Microsoft competition to recognise innovative solutions with high business value highlights the importance of enhancing consumer experience

Barcelona, Spain —5 November 2004 — Winners of this year’s Microsoft Europe, Middle East and Africa (EMEA) Retail Application Developer (RAD) Awards, which attracted entries from Germany, Iceland, Israel, Italy, Turkey, the UAE and UK, among other countries, include NCR (EMEA) and Sysrepublic (UK), who take two awards each. Now in their fifth year, the Awards, which are co-sponsored by Capgemini and Intel Corp., honour businesses that demonstrate innovation and excellence in the use of Microsoft technologies to deliver high business value.

For the first time, the categories include an award for the solution that provides the Best Consumer Experience. This goes to NCR for its FastLane checkout application, which also receives the Point of Sale Solution prize. This is the second-year running that NCR has won a RAD Award for this evolving self-checkout system, which can now be integrated with more than 20 point of sale (POS) applications.

In addition, supermarket giant Tesco plc is linked with three awards: the Enterprise Solutions and Best Use of .NET Technology Awards both go to Sysrepublic’s Real Time Integrator solution that Tesco is implementing to deliver fast POS transaction feeds. The Greatest Business Impact Award, which IVIS Group wins for its Home Shopping One Till application, enables Tesco.com to automate its refund process. Other award recipients are AccessVia Inc, INVERTO AG and GNX.

“Not surprisingly, as most retailers are looking to add value to the customer experience, most of the winning solutions deliver tangible benefits for the consumer,” explains Dilip Popat, managing director, EMEA Retail Industry Unit, Microsoft. “The winners also demonstrate the flexibility and scalability of Microsoft products to help Europe’s leading retailers to deliver a smarter shopping experience with a quick and quantifiable ROI.

“We believe competitions such as the RAD Awards benefit the whole of the retail community as they stimulate creativity coupled with the delivery of real business value, and continue to ‘raise the bar’ for application development.”

The judges for the 2004 RAD Awards were Frank Pinto (Edcon), Michael Gerling (EHI), Robyn Shean (Intel), Austin Bendall (Cornwell Management) and Maureen Johnson (The Store).

The EMEA RAD Awards 2004 winners

· Point of Sale Solutions Award — NCR (EMEA) for FastLane Self Check-out Application
· Best Consumer Experience Award — NCR (EMEA) for FastLane Self Check-out Application

The FastLane self-checkout system integrates with a retailer's POS system, while also providing a simple and intuitive graphical user interface for the customer. The application can handle the complexities of transaction processing, while providing the customer with a comfortable self-paced experience. Self Check-out enables a retailer to serve four to eight customers at the same time with only one staff member to monitor and manage the transactions. Retailers who have installed the solution have seen substantial benefits, including a 30 per cent reduction in queue times during peak hours and improved customer satisfaction. 

· In-Store Solutions (other than POS) — AccessVia Inc (USA) for Web dSignShop

Accurate, attractive signs influence purchase decisions and lift sales. Web dSignShop is an in-store publishing solution for enterprise retailers that uses centrally hosted data to deliver on-demand sign and label printing capabilities to stores via a corporate intranet or the internet. Stores simply log on, choose from a variety of templates and start printing signs from an easy-to-use website to produce accurate, up-to-the-minute signage. The solution gives all the printing capabilities of a desktop publishing system and requires no installed software at store locations. Web dSignShop helps clients reduce costs for deployment and maintenance, store end-user training, paper stock waste, shipping and regulatory fines. 
· Enterprise Solutions Award — Sysrepublic Ltd (UK) for Real Time Integrator

· Best use of .NET Technology Award — Sysrepublic Ltd (UK) for Real Time Integrator
The Sysrepublic real-time retail infrastructure allows retailers faster access to critical business information, through full use of accurate, detailed, POS information. Real Time Integrator (RTI) can address issues such as stock availability, loss prevention, customer service, in-store productivity and promotion tracking. Within six months, using RTI, Tesco plc and Sysrepublic have successfully delivered a real-time sales data infrastructure to deliver POS transaction feeds from more than 1,100 stores. RTI is highly scalable and has been proven to deliver up to 1,200 baskets a second and accommodates multiple terabytes of POS data, using minimal network bandwidth. The RTI platform can be easily extended using the Microsoft .NET Framework. 

· Supply Chain Solutions Award — INVERTO AG (Germany) for e-contor

The importance of private label and non-food categories in retail has increased drastically putting more pressure on buyers to identify reliable suppliers and get the best price. E-contor is a web-based workflow solution, which introduces an efficient, standardised purchasing process combined with central data storage to improve the quality and speed of tenders and reduce price and process inefficiencies. The solution includes a ‘search/copy’ function for easy reproduction and adaptation of tenders together with a ‘wizard’ that guides the buyer and supplier through the process. In the past year, e-contor customers have carried out approximately 3,000 tenders with up to 10,000 suppliers giving a purchasing volume of roughly €4 billion. 
· Greatest Business Impact Award — IVIS Group (UK) for Home Shopping One Till
Until recently parts of the Tesco.com checkout system for home shopping orders were still executed on a manual basis, including refunds. Drivers noted products to be returned which were then manually processed in-store and the receipt posted to the customer. The IVIS Home Shopping One Till system allows drivers to scan returned products using a hand-held device, while with the customer. The device sends the details to the system which processes the refund automatically and emails the receipt to the client. This automated process saves Tesco.com in excess of £1.25 million per annum, speeds up the checkout process, reduces errors and improves customer satisfaction. 

· Best Demonstration of Scalability Award — GNX (UK) for GNX ProductVine

The GNX ProductVine application provides a secure hub for collaborative product development and management of product data for food and grocery retailers, for whom generating innovative products rapidly requires collaboration between ‘new product development’ teams, production facilities and third-party suppliers. The system is designed to overcome the errors and inefficiencies of manual systems to co-ordinate and synchronise internal and external parties. Among its retail customers is Marks & Spencer, which uses the system to address the needs of cross-category brands such as the ‘Count on Us’ range. Implementation typically involves more than 100 retailer users with more than 1,000 associated supplier users.

About Microsoft

Founded in 1975, Microsoft (Nasdaq "MSFT") is the worldwide leader in software, services and solutions that help people and businesses realise their full potential.

About Microsoft EMEA (Europe, Middle East and Africa)

Microsoft has operated in EMEA since 1982. In the region Microsoft employs more than 12,000 people in over 55 subsidiaries, delivering products and services in more than 139 countries and territories.

About the Microsoft Smarter Retailing Initiative

The Microsoft Smarter Retailing Initiative helps retailers win today by leveraging current investments, and win tomorrow by easing delivery of new retail experiences. Consisting of Smarter Shopping, Smarter Selling and Smarter Operations, the Smarter Retailing Initiative is designed to close the loop between the retailer’s strategy, the in-store execution and familiar technologies already in the consumer’s hands. More information can be found at http://www.microsoft.com/smartretail.
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Note to editors

If you are interested in viewing additional information on Microsoft in EMEA, please visit http://www.microsoft.com/emea or the EMEA Press Centre at http://www.microsoft.com/emea/presscentre. Web links, telephone numbers and titles were correct at the time of publication, but may since have changed. For additional assistance, journalists and analysts may contact the Microsoft EMEA Press Office at +44 870 243 0515 or other appropriate contacts listed at http://www.microsoft.com/emea/contactus. 
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