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Introduction

As a Works with Windows Vista partner, you can now announce your logo certification with a Microsoft developed and standardized public relations template. 
This template is designed to highlight your commitment to provide products that deliver compatibility with Windows Vista. This document will also help you deliver a high quality message to your customers and communicate your role as a member of the Microsoft partner ecosystem. Press releases are powerful publicity tools, and this template makes it easy for you to announce the most compelling aspect of your product and its certification status.
In this guide, you will find the PR template with the following information:
· Recognition that your organization has successfully obtained the Works with Logo, indicating  compatibility with the new Windows Vista operating system
· A brief overview of the Windows Vista logo program and program goals
· Quotes from Microsoft Vista team members and others on the Works with Windows Vista logo program 

While the standard content described above may not be changed, you may personalize the template to feature details about your certified applications, reasons why you chose to develop on the Windows Vista platform, and your company or product PR boilerplate content. 
To take advantage of the PR opportunity, you must agree to the following terms and adhere to the guidelines set form in this document.  
Disclaimer

This document is provided for informational purposes only. The information contained in this document represents the current view of Microsoft Corp. as of the date of publication. Because Microsoft must respond to changes in market conditions, it should not be interpreted to be a commitment on the part of Microsoft, and Microsoft cannot guarantee the accuracy of any information after the date of publication. Microsoft reserves the right to select and limit the number of partners for use in press releases, related documents and activities.

Microsoft Press Release Approval Guidelines

If you plan to issue a press release in conjunction with your product earning the Works with  Windows Vista logo and would like to include a Microsoft quote, please follow the guidelines listed below and choose from one of the following quotes. The only acceptable change to the quote is adding your company name.  Please contact Waggener Edstrom Worldwide if you have any questions about the release guidelines. 
Legal and Editing Guidelines

The following guidelines must be followed to obtain Microsoft approval of your release:

· For legal reasons, please do not refer to yourself in the following ways:

· As being a partner of Microsoft 

· As having a partnership with Microsoft
You may use such alternative language as “work together to deliver” or “strategic relationship.”
· Present your information in a clean, factual, journalistic style, and submit your release without revision marks. 

· As opposed to a product brochure or a marketing piece, the focus of a press release should be news-related information, and the length is best kept to two or three pages.

· Do not use superlatives, hyperbole or terms such as “the leading company” in your release unless they are substantiated by a quote or data from a reputable source such as an analyst or research firm (such as Forrester Research Inc. or Gartner Inc.).

· The wording of the release cannot give the impression that it is a joint release. That is, the headline, subheadline and lead paragraph must not say that your company and Microsoft announce or do something together. 
· The release may not include Microsoft contact information or Microsoft’s boilerplate (“Founded in 1975, Microsoft (Nasdaq “MSFT”) is the worldwide leader in software, services and solutions that help people and businesses realize their full potential”). 
· Trademarking (“™” and “®”) of Microsoft products is not required. A blanket trademark footnote, such as “All product and company names herein may be trademarks of their registered owners,” should be included at the end of the release.
· Partner releases are not sent to the wire by Microsoft, but rather by your company, which is making the announcement.
Guidelines for a Microsoft Quote 

· Quote options are provide in the release template, please choose one to customize with your product/company name and attribute to Dave Wascha, Director of Windows Client Partner Marketing Group at Microsoft.
· Only the following quotes are approved for use. They only modification is the addition of your company’s name/product.

Press Release Template

The following template is provided to help you create your own release. The content is sample copy only and is subject to change. Please contact Waggener Edstrom Worldwide with any questions about your press release. 

For Release [time] [time zone]

[date]

[Your Company] Announces [Product Name(s)] for Windows Vista  

[Potential to highlight your product’s logo certification status or special features related to Windows Vista.]
[CITY, State] — [Date] — [Your Company, tag line] today announced that it [released/will release] [name of product(s)], which  “Works with” Windows Vista.  [Briefly describe product and associated customer benefits.]
[Insert a quote from an executive at your company about the product, differentiation and the market, and why customers benefit from your product. For example:] “Our customers come to us for [software] that offers [product benefits] and is compatible with the new Windows Vista operating system ,” said [name of representative, title, Your Company]. “By working with Microsoft, we feel confident that [product name] will provide users of Windows Vista with quality and reliability.”
 [Insert your proposed Microsoft quote.] 
Sample quote 1:

“Products that carry the Works with Windows Vista logo have met standards of operating system compatibility, and will deliver an  improved experience on Windows Vista,” said Dave Wascha, director of Windows Client Partner Marketing Group at Microsoft Corp. “We are extremely pleased that [Company name and product] carries the Works with logo and takes advantage of the new technologies available in Windows Vista.”
Sample quote 2:
“Microsoft is pleased that [Company name] has earned the Works with Windows Vista software logo for their [product name] application,” said Dave Wascha, director of Windows Client Partner Marketing Group at Microsoft Corp. “By certifying their applications, [Company Name] is letting their customers know that their product has met standards of operating system compatibility, and will deliver an improved experience on a PC running Windows Vista..” 
Sample quote 3:

“Microsoft is pleased that [Company name] has earned the Works with Windows Vista software logo for their [product name] application,” said Dave Wascha, Director of Windows Client Partner Marketing Group at Microsoft Corp.  “This highlights [Company name]’s commitment to providing its customers with applications that are fully compatible with Windows Vista and deliver an improved experience on the new OS.”
[Insert your company’s boilerplate.]

#########

All product and company names herein may be trademarks of their respective owners.
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