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Q.
What is the Worldwide Media & Entertainment Group?

A.
Microsoft’s Worldwide Media & Entertainment Group is a vertical organization within Microsoft that helps deliver tailored enterprise solutions to the media and entertainment industry. The group partners with tier-one solution and service providers to deliver integrated enterprise solutions built on innovative software that help media and entertainment companies increase their efficiency and effectiveness and enhance the consumer experience. It is composed of business and technical professionals who know, from first-hand experience, the internal and external pressures of the industry. The Worldwide Media & Entertainment Group is headed by Microsoft vice president, Kimberly Till.  
Q.
Why did Microsoft form the Worldwide Media & Entertainment Group?

A.
Recognizing the tremendous growth in the media and entertainment industry, Microsoft created the Worldwide Media & Entertainment Group in July 2003. The group is composed of a dedicated team of media and entertainment industry professionals with first-hand experience and deep industry knowledge.

Q.
What are the main business objectives of the Worldwide Media & Entertainment Group?

A.
The Worldwide Media & Entertainment Group is focused primarily on enterprise technology sales. The team also works closely with all media and entertainment -related groups at Microsoft to ensure that the company provides its customers with compelling and integrated solutions that provide complete customer satisfaction and a positive customer experience. 

Q.
What types of solutions are you delivering?

A.
The Worldwide Media & Entertainment Group combines the power and flexibility of the Microsoft .NET Framework and the best of Microsoft’s leading platform technologies—the Microsoft Windows Server™ System, Microsoft BizTalk® Server 2004, Microsoft SQL Server™ 2000, and Microsoft Visual Studio® .NET 2003—with solutions from key independent software vendors to create customizable solutions in the following areas:

· Collaboration

· Business Process Integration

· Business Intelligence

· Digital Asset Management

· Secure Distribution

· Mobility

Q.
Who are some of your media and entertainment  industry customers?

A.
Microsoft is working with some of the world’s leading media and entertainment companies, including PBS, BET.com, and Simon and Schuster.

Q.
What are the main benefits for media and entertainment companies of working with the Worldwide Media & Entertainment Group?

A.
Microsoft is investing more than any other technology company in the media and entertainment space—both in terms of innovation and depth of industry expertise. And no one else provides the kind of integrated software solutions that offer a combination of easy deployment, security, consumer experience, and overall return on investment. 

Microsoft provides value at every level of the media and entertainment chain:

· Consumer experience—Microsoft extends the quality, security, and reach of digital content to help create the optimal consumer media experience.

· Technologies that are easy to deploy and integrate—Microsoft technologies and solutions are designed to be efficiently and easily deployed and integrated into customers’ existing infrastructures.

· Media and entertainment expertise—Microsoft has invested in professionals who fully understand and are passionate about our clients’ business.

· Tier-one partners—Microsoft, together with a select group of tier-one partners, is dedicated to developing integrated solutions for the media and entertainment verticals.

· Best economics—Microsoft technologies and solutions offer the best economics from both a TCO and an ROI perspective.

· Security—Microsoft technologies and solutions are proven and predictable. 

Q.
What successes can you point to as evidence of the benefits of working with the Worldwide Media & Entertainment Group? 

A.
Microsoft has successfully saved media and entertainment companies millions of dollars by helping to streamline their operations and create new ways to monetize their content. For more information, visit http://www.microsoft.com/mediaandentertainment and click on Case Studies.

Q.
What is your partner strategy and who are your partners? 

A.
Partnering with the leading media and entertainment industry solutions providers to create and deliver tailored, innovative solutions for our customers is a central part of Microsoft’s strategy for working with the media and entertainment industry. Get more information about key Microsoft partners that work with media and entertainment on http://www.microsoft.com/mediaandentertainment and click on Partners.

