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SPEAKER BIOS:

Steve Ballmer
Chief Executive Officer 
Microsoft Corp.
Steve Ballmer is chief executive officer of Microsoft Corp., the world's leading manufacturer of software for personal and business computing. Ballmer joined Microsoft in 1980 and was the first business manager hired by Bill Gates. Since then, Ballmer's passion and leadership have become hallmarks of his tenure at the company. 

During the past 20 years, Ballmer has headed several Microsoft divisions, including operations, operating systems development, and sales and support. In July 1998, he was promoted to president, a role that gave him day-to-day responsibility for running Microsoft. He was named CEO in January 2000, assuming full management responsibility for the company.

Described variously as ebullient, focused, funny, passionate, sincere, hard-charging and dynamic, Ballmer has infused Microsoft with his own brand of energetic discipline and spirit over the years. 

Mary Bermel

Interactive Communications for Global Brand Advertising

Hewlett-Packard
Mary Bermel has managed interactive communications for global brand advertising at HP since 2002. She has led the effort to launch several brand campaigns for HP, including “+customer” in 2002, the digital photography consumer campaign in 2003; and most recently, the Adaptive Enterprise campaign. In addition to launching online brand campaigns, her expertise includes media planning, online metrics and analysis and integrated marketing planning.

Joanne Bradford

Vice President and Chief Media Revenue Officer of MSN

Microsoft

Joanne Bradford is vice president and chief media revenue officer for the MSN® network of Internet services at Microsoft Corp. She is responsible for overseeing sales at MSN and increasing its strength in digital marketing. With the help of Microsoft® technology, Bradford and her team create and deliver advanced online solutions for advertisers. Advertising Age recently named Bradford one of its 2003 Women to Watch. In addition, Bill Gates and Steve Ballmer awarded Bradford the Chairman’s Award, an internal Microsoft honor awarded to exceptional employees. Before joining Microsoft in 2001, Bradford served as the vice president and director of North American advertising sales at BusinessWeek magazine. 

Rex Briggs, 

Founding Principal

Marketing Evolution

Rex Briggs is a founding principal of Marketing Evolution, a firm whose services help clients restructure marketing efforts to improve measurement and increase return-on-investment. His expertise comes from direct experience measuring and improving the performance of a wide range of marketing programs on and offline. Mr. Briggs has been called a “data god” by the Industry Standard, named one of the dozen “Best and Brightest” in Media and Technology by AdWeek, and one of the people to “watch and learn from” according to BrandWeek. 

Lisa Caputo
President, Woman and Company, a Division of Citigroup Inc

Lisa Caputo is President of Woman and Company, which was created to provide a full range of products and services custom tailored to address the financial needs of women at various life stages. Prior to that, she served as Vice President of Global Communications and Synergy for Disney Publishing Worldwide. Before embarking on a career in business, Ms. Caputo served in the White House from 1993 to1996 as Deputy Assistant to President Bill Clinton and Press Secretary to First Lady Hillary Rodham Clinton. 

David Cole
Senior Vice President

MSN and Personal Services Group

Microsoft

As senior vice president of the MSN and Personal Services Group, David Cole is responsible for the MSN network of internet services, which includes the MSN.com Internet portal and MSN Internet Access. He also is responsible for building and operating Microsoft .NET services such as .NET Alerts and .NET Passport, and the company’s subscription billing system. Cole also is a member of the Business Leadership Team, which is responsible for broad strategic and business planning for the entire company. 

Andre Dahan

President

AT&T Wireless Mobile Multimedia Services

As the president of AT&T Wireless Mobile Multimedia Services, Andre Dahan is responsible for leading all aspects of the company’s wireless data business including research and development, operations, finance, sales and marketing. Mr. Dahan has more than 28 years of leadership experience in the information technology sector, most recently at Dun & Bradstreet, the world's leading provider of business-to-business credit, marketing and purchasing information.

Donny Deutsch

Chairman & Chief Executive Officer 

Deutsch Inc.

As Chairman & Chief Executive Officer of Deutsch Inc., Donny Deutsch’s “leaner, meaner, faster, smarter” philosophy helped him build Deutsch Inc. into the nation’s 9th largest advertising agency. Mr. Deutsch works with blue-chip clients including Mitsubishi Motors, Johnson & Johnson, Revlon, Coors, Snapple, Novartis, Bank of America and Monster. Adweek has named Deutsch Inc. “National Advertising Agency of the Year” four times, and in 2002 Advertising Age named it “National Advertising Agency of the Year.” Mr. Deutsch is an influential business figure and has expanded his reach into the media world through a variety of business endeavors that connect with consumers and viewers.

Chris Dobson

General Manager

Digital Marketing Sales and Trade Marketing for MSN International

Microsoft

As general manager of Digital Marketing Sales and Trade Marketing for MSN International, Chris Dobson oversees the development of MSN’s advertising sales and marketing in all markets outside of North America. Under Dobson’s direction, opportunities are already being launched for advertisers through MSN’s highly successful communication services such as Hotmail® and MSN Messenger. Dobson also will be rolling out international initiatives focused on dedicated account management and partner retention. 

Bill Gates
Chairman and Chief Software Architect
Microsoft Corporation
Bill Gates is chairman and chief software architect of Microsoft, the worldwide leader in software, services and Internet technologies for personal and business computing. Under Gates’ leadership, Microsoft's mission has been to continually advance and improve software technology, and to make it easier, more cost-effective and more enjoyable for people to use computers. The company is committed to a long-term view, reflected in its investment of more than $6.8 billion on research and development in the current fiscal year. 

Gates has authored two best-selling books, “Business @ the Speed of Thought” and “The Road Ahead,” and donated the proceeds from both to nonprofit organizations that support the use of technology in education and skills development. Along with his wife, Melinda, Gates also has endowed a foundation with more than $24 billion to support philanthropic initiatives in the areas of global health and learning, with the hope that as we move into the 21st century, advances in these critical areas will be available for all people.

For the fiscal year ending June 2003, Microsoft had revenues of $32.19 billion and employed more than 55,000 people in 85 countries and regions. 

Malcolm Gladwell 
Staff Writer 
The New Yorker Magazine 


Malcolm Gladwell is a staff writer for The New Yorker magazine, and the author of "The Tipping Point." His new book, "Blink" is due out in January 2005. He is a graduate of the University of Toronto and a former staff writer for the Washington Post.

Blake Irving
Corporate Vice President

MSN Communication Services and Member Platform Group

Microsoft

As corporate vice president of the MSN Communication Services and Member Platform group at Microsoft, Blake Irving leads the effort to make MSN the most valuable and widely used communications network in the world. In this capacity, Irving is responsible for driving the end-to-end business around Microsoft’s Internet communications services, such as the MSN Hotmail Web-based e-mail service, MSN Messenger, MSN Calendar and MSN Mobile, as well as member platform services including sign-up, billing, support platform and member services. Irving also is responsible for the MSN Internet Access and MSN TV businesses.

Anne Cohen Kiel

Design Anthropologist, MSN

Microsoft

Anne Cohen Kiel serves as a design anthropologist for MSN, leading field and laboratory research intended to influence current and future Microsoft product, software and service designs. Kiel also works with Microsoft partners and organizes the Microsoft Field Research Forum, an internal discussion and quality-control group. Using qualitative and quantitative measures, Kiel aims to improve the features, interfaces and general ease of use of many Microsoft products by giving customers a voice during the product development cycle.

Stephen Kim

Director of Media Research for MSN

Microsoft

As director of media research for MSN, Stephen Kim is responsible for leading the company’s efforts to study the impact of online advertising. In addition to studying the brand and sales impact of online marketing alongside traditional media, Kim works closely with clients and industry organizations in a variety of ongoing research studies designed to help marketers increase their understanding of how online advertising can enable them to reach their marketing goals. 

Michael Kinsley

Founding Editor of Slate Magazine

Slate Magazine

Microsoft Corporation

Michael Kinsley is the Founding Editor of MSN® Slate®, the Internet magazine published by Microsoft. Mr. Kinsley is also a contributing writer at Time, and his weekly column appears in The Washington Post. Previously, he has been co-host of the CNN program Crossfire, editor of both The New Republic and Harper’s, managing editor of The Washington Monthly, American Survey editor of The Economist, and a columnist for the Wall Street Journal. Mr. Kinsley’s writing has appeared in The New Yorker, Condé Nast Traveler, Vanity Fair, Reader’s Digest and many other publications.

Robert McDowell

Vice President for Business Critical Solutions
Microsoft

As Microsoft’s vice president for Business Critical Solutions, Robert McDowell brings more than 30 years of experience in the information technology industry to the table. McDowell works with key industry, customer and government associations and organizations around the world. He is also the author of several articles on the impact of information technology on business and has been quoted in many business and technology publications, including Fortune, InformationWeek and Computerworld. 

Yusuf Mehdi
Corporate Vice President 

MSN Information Services & Merchant Platform

Microsoft
As corporate vice president of the MSN Information Services & Merchant Platform division, Yusuf Mehdi oversees the global strategy, design, development, programming and marketing of Microsoft’s information services. These include MSN Search, MSN.com, MyMSN, MSN Music, MSN Video, MSNBC, MSN Money, MSN Autos, MSN Shopping and the rest of the MSN.com information channels. Mehdi also is responsible for leading Microsoft’s platform efforts for online advertising and digital marketing with responsibility for brand, direct marketing, pay for performance and business intelligence systems. 

Ty Montague
Co-Creative Director 

Wieden + Kennedy New York

Ty Montague oversees all creative work at Wieden + Kennedy New York, including Nike, ESPN, Brand Jordan, U.S. Trust, Sega Sports, Sharp Electronics, Avon, and The School of Visual Arts. Prior to joining Wieden + Kennedy, Mr. Montague helped establish Bartle Bogle Hegarty’s New York office, joining as creative director and employee number 2. He helped build the shop to 
65 employees and over $100 million in billings. Ty has had the good fortune to work at a number of well known creative agencies over the years including Scali McCabe Sloves, Chiat/Day and Goldsmith/Jeffrey, where he created campaigns for national clients such as Reebok, Mercedes Benz, Coca-Cola, Volvo, Everlast, MTV and others. 

Hector Orcí 

CEO, Co-Founder, Co-Chair

La Agencia de Orcí & Asociados

Hector Orcí is a true industry leader and the driving force behind one of the country’s largest Hispanic marketing agencies, La Agencia de Orcí & Asociados. Mr. Orcí has helped increase sales and profits for several Fortune 500 companies, such as Honda and Verizon, and has been selected by Hispanic Business Magazine as one of the ”100 Influentials.” He is regularly looked to as a source by the media and has been featured in stories for U.S. News & World Report, CBS MarketWatch and CNN.  

John O’Rourke

Senior Director, Microsoft Consumer Strategy Division
Microsoft
As senior director for Microsoft’s Consumer Strategy Division, John O’Rourke is responsible for defining Microsoft’s consumer strategy as well as coordinating and integrating initiatives among all the consumer product groups in the company. O’Rourke previously served as director of marketing for Xbox® and was responsible for building the brand and driving consumer demand for Xbox and games published under the Microsoft label. He led the efforts to introduce Xbox into the worldwide marketplace and helped establish it as the No. 2-ranked video game system in North America after only one year on the market.

Christopher Payne

Vice President of MSN Search and Shopping

Microsoft

Christopher Payne currently serves as vice president of MSN Search and Shopping, where he focuses on delivering the best user experience on the Internet. Previously, Payne was vice president of MSN.com, where his team consisted of MSN Search, the MSN.com home page, MSN Autos, MSN Entertainment, MSNBC, Slate and the MSN Channels properties. He has also worked with Amazon.com, where he was instrumental in building the Video, Electronics, Software and Wireless divisions. 

Robert Santiago

Account Director

La Agencia de Orcí & Asociados

With 10 years experience in general market, Hispanic advertising and interactive marketing, Robert Santiago is an integral member of La Agencia de Orcí & Asociados. Mr. Santiago heads the account team for American Honda and is responsible for Honda’s first ever Hispanic interactive marketing campaign and Spanish-language website launch. He is currently developing an online marketing plan for Bally Total Fitness aimed at targeting Hispanics.

Terry Semel

Chairman and Chief Executive Officer

Yahoo! Inc.

A globally-respected media and entertainment executive, Terry Semel has served as chairman and chief executive officer of Yahoo! Inc. since 2001. His focus is on providing the strategy and vision that will enable Yahoo! to become the Internet's leading global consumer and business services company. Previously, Mr. Semel spent 24 years at Warner Bros., where he and his partner, Robert Daly, helped build the company into one of the world's largest and most creative media and entertainment enterprises. Terry Semel also sits on the Board of Directors for Polo Ralph Lauren Corporation, Revlon, Inc. and the Guggenheim Museum.

Greg Stuart 
CEO and President 

Interactive Advertising Bureau

Greg Stuart has served as CEO and President of the Interactive Advertising Bureau (IAB) since November 2001. The IAB is the leading association for the interactive advertising and marketing industry and represents companies responsible for selling over 85% of online advertising in the United States, including AOL, CNET, Google, MSN, Yahoo!, and many more. With more than twenty years of experience, Mr. Stuart is a long-standing industry leader in both the interactive and advertising arenas. 

Jacob Weisberg

Editor, Slate Magazine

Microsoft Corporation

Jacob Weisberg is the Editor of MSN® Slate® Magazine, the Internet magazine published by Microsoft. A native of Chicago, he attended Yale University and New College, Oxford. Prior to joining Slate as chief political correspondent in 1996, Mr. Weisberg was a writer for The New Republic, a columnist for New York Magazine, a contributing writer for The New York Times Magazine, a contributing editor for Vanity Fair and a reporter for Newsweek in London and Washington. Weisberg is also the author of several books, including In an Uncertain World (2003), which he co-wrote with former Treasury Secretary Robert E. Rubin. 

Lester Wunderman

Chairman Emeritus and Founder 

Wunderman

Lester Wunderman is the Chairman Emeritus and Founder of Wunderman, the world’s leading global direct marketing advertising agency. He also serves as chairman and director of 
i-Behavior, a premier provider of database targeting services. Responsible for identifying, naming and defining the concept of direct marketing, Mr. Wunderman has led the theoretical and practical growth of the industry, receiving numerous awards and tributes along the way. He is a Hall of Fame inductee for both the Direct Marketing Association and the American Advertising Association. Mr. Wunderman was also named as one of twenty “Advertising Legends and Leaders” by Adweek magazine and in 1999 he was named as one of the “Top 100 People in Advertising” by Advertising Age.  

#########

Microsoft, MSN, Hotmail and Xbox are either registered trademarks or trademarks of Microsoft Corp. in the United States and/or other countries.

The names of actual companies and products mentioned herein may be the trademarks of their respective owners.
© 2003 SBI and Company. All rights reserved. SBI and Company and Galileo confidential.

strategicaccountsummitbiosFSL was saved 23 Mar 2004 @ 5:24 PM
1 of 22

