Windows Logo Program

Design Information for the Microsoft® Windows® Family of Operating Systems

Windows Catalog, Windows Server Catalog, 
 and .NET Connected Directory
Product Listing Wizard Guidelines

The purpose of these guidelines is to promote a standard presentation for all products throughout the Windows Catalog, the Windows Server Catalog, and the .NET Connected Directory and to ensure that the product information you provide promotes your company’s products accurately and effectively. Well-written marketing descriptions and effective graphics will win you customers and, ultimately, will strengthen the partnership between your company and Microsoft.

Windows Catalog, Windows Server Catalog, and .NET Connected Directory content is entered using the Product Listing Wizard on the Windows Quality Online Services submission site, at https://winqual.microsoft.com.

When you have completed your entry, the Review Team will either approve your submission for publication, or will reject it and suggest specific modifications. You will receive an approval or rejection e-mail message with instructions for any necessary follow-up. If you have questions about a specific Catalog or Directory submission, please e-mail the Windows Catalog/Windows Server Catalog Review Team at wincat@microsoft.com or the .NET Connected Directory Review Team at netdirrv@microsoft.com.
Please note that your product will not appear in the Windows Catalog, Windows Server Catalog, or .NET Connected Directory if you did not enter an announcement date for the product during the logo application process. If you are unsure of your product announcement date or would like to add an announcement date for your product, please e-mail the Windows Quality Online Services at winqual@microsoft.com.
I. Product Marketing Name(s):

In the Logo Program application process, you entered a product name for your submission. This product name is shown on the Product Marketing Name screen in the Product Listing Wizard. You may leave the product name as it is, edit the current product name, and/or add product names. (Note: The product name cannot reference another company.)

II. Sales and Support Information:

Select the contact options that are available for your product (sales e-mail and sales URL). You are required to provide a link to the sales Web site for your product. A sales e-mail address is optional for Windows Catalog and Windows Server Catalog submissions; a sales e-mail address is required for the .NET Connected Directory.

Next, select the countries in which your product is available for sale by selecting the appropriate check boxes.

Finally, add sales and support information for each country selected in the previous step.

All linked Web sites and pages must meet the following requirements: 

1. Displays information specific to your product or service. The target page cannot be your company's home page or another general information page. 

2. Displays co-branding information. Include the "Designed for Windows" or “.NET Connected” logo on the page.

3. Compliance with privacy protection legal requirements and industry standards. For more information, see the Microsoft Privacy Statement.

4. 99% uptime for site reliability, per Microsoft’s standard requirement.

5. No competitor information. Do not include any information about competitor products or services on the target page.

6. No product offers that include a free Microsoft product as a premium.
7. Information on the linked site must be offered in the Catalog or Directory’s target language. 

Important:  The Web site link you provide is tested against the above requirements. If the URL you provide does not meet these criteria, your submission is returned to you for revision. Your product will not appear in the Windows Catalog, Windows Server Catalog, or .NET Connected Directory until your Web site links meet these requirements.
The following is recommended, but not required, on linked Web sites or pages:

· Product pricing information

· Ability to buy the product

· A link to product support services

III. Product Descriptions:

Please provide both a one-line description and a longer marketing description for your product, according to the following specifications:

A. One-line Description:

(75-character minimum, 110-character maximum, including spaces) 

The one-line description must be a complete sentence with a period at the end, and should be direct and concise, emphasize facts, and use neutral language.    

Example:

The [your product name] monitor offers a large viewable image area and enhanced front-of-screen performance.  

B. Marketing Description: 

(250-character minimum, 330-character maximum, including spaces) 

The marketing description can be more colorful and expansive than the one-line description, offering a full sense of your product.  Use complete sentences; emphasize specific details; use active verbs; vary the sentence structure; aim for a vivid portrait of the product.  

Example 1.

A versatile desktop scanner, [your product name] is designed to meet the demands of both desktop publishing and document imaging applications. Combining fast document feeding with high-quality, high-resolution color scanning, the [your product name] is a powerful and reliable addition to any workgroup or business.  

Example 2.

The [your product name] color LCD display offers excellent contrast and brightness. Lightweight and reliable, its flat panel design fits easily into tight areas. [Your product name] also provides sharp resolution up to 1024x768 and ensures consistent brightness at wide viewing angles—for spreadsheets, word processing, or Web browsing.

All product descriptions should include the following elements:

· Sharp focus.  Choose your product’s most striking feature(s) and showcase them.

· Specific facts.  Emphasize specific details; avoid generalizations and abstract language.

· Complete sentences. Be sure your sentences contain a subject and verb, and end with a period. Use “This model features high-pitch resolution”, and not “Features high-pitch resolution”.

· Active verbs.  Use “The screen displays…,” and not “…is displayed on the screen.”

· Minimum marketing hype.  Avoid exaggerated language (“This is the best, fastest, most amazing printer ever.”)  Back up your claim by explaining the capabilities of the product. Do not use all upper-case letters for emphasis. 

· No exclamation points.  Let the product facts, not the punctuation, excite your customers.

· Spell check.  Be sure to run a complete spell check before submitting your descriptions.
· No abbreviations. Please spell out all words.
· No ampersand (&) symbols. Please spell out the word “and.”
· No use of HTML tags or mark-up languages. 

· Capitalize “Internet” and “Web,” as shown; “The best Web pages on the Internet…” 

Please note that all product descriptions should comply with the standards of the Microsoft Manual of Style for Technical Publications (Microsoft Press, 2nd edition, 1998.).
IV. Bullet Features:

Please provide phrases describing three features of your product that you would like to highlight. Bullet points should meet the following specifications:

· Length. Maximum length is 150 characters, including spaces.

· No end punctuation. Do not include end punctuation (periods or exclamation points).

· Specific facts. List specific features of your product and the advantages they provide customers.

· Active verbs. Use “Includes USB and PS/2 ports,” and not “USB and PS/2 ports included.” 

· Standard sentence capitalization. Capitalize only the first word of the phrase and proper nouns.

Example 1.

· Provides one-touch access to all your everyday commands

· Frees your desktop from clutter

· Encourages a natural hand, wrist, and forearm position, providing the comfort you want

Example 2.

· Offers enhanced reliability and data tools

· Makes document formatting easier 

· Streamlines document review and editing

Example 3.

· Allows you to connect wired computers to the network using an integrated, three-port 10/100Base-Tx Ethernet switch 

· Offers a secure firewall to protect your network from outside intrusions

· Provides an IP Sec pass-through for remote access through Virtual Private Networking (VPN)

V. Search Keywords:

Please provide up to five (5) keywords or phrases (separated by commas) that customers might use to search for your product in the Windows Catalog, Windows Server Catalog, or .NET Connected Directory.

Example:

Word, word processing, text editor, spell check, HTML-authoring tool

VI. Software and Hardware Product Images (Note: Windows Catalog and Windows Server Catalog submissions only):

Please provide a large product image and a small product image in GIF format that comply with the following specifications:

A. Large Product Image 

Width: 100 pixel maximum
Height: 150 pixel maximum 
Note that either the height or width must equal its pixel maximum
B. Small Product Image

Width: 80 pixel maximum 
Height: 70 pixel maximum
Note that either the height or width must equal its pixel maximum
For hardware: Submit a three-dimensional product image.

For software: Submit a three-dimensional (angled) box shot, or a recognizable image associated with your software application. Please note: While screenshots of software are acceptable, we do not encourage their use, as they do not show your product to its full advantage. 
Please be sure to use the same image for both the small and large dimensions. (Images should be identical except for size). All images must conform to the following specifications:

· GIF format

· 72 dpi resolution

· Transparent background. Note that off-white background tones are not acceptable. 

· Angled box or product shots. Avoid squared-off frontal views. Showing just the front of the box will blur it significantly.

· Crisp, sharp, and focused image. Do not enlarge a smaller image. Scaling down a large image to a smaller size is ideal. Image should be color-corrected.  

VII. System Requirements:

(Note: This section does not apply to submissions for XML Web services.)

Please provide the following system requirements for your product:  
· Processor Speed (in MHz or GHz)

· System Memory (in MB or GB)

· Hard Disk Drive Space (in MB or GB)

· Additional System Requirements

All system requirements must conform to the following specifications:

· Include the unit measurement (MHz, MB, etc.) and use a space between the number and unit. 
· If processor speed, system memory, or hard disk drive space is not applicable to your product, please enter “No required minimum” in the space provided (without the quotation marks). If there are no additional system requirements, please enter “None” in the space provided (without the quotation marks).  
· Do not include the name of the requirement (“CPU,” “hard disk drive,” etc.) as this will be included on the Catalog or Directory page.
· For computer systems, please provide system CPU, memory, and hard disk drive specifications. If the specifications vary, please provide a range such as “2.0 - 2.4 GHz.”
Below is an example of the proper format for system requirements:

	CPU 
	No required minimum

	

	Memory 
	24 MB (32 MB or more recommended)

	

	Hard Disk 
	50 MB

	

	Additional System Requirements 
	None


Please note: Microsoft reserves the right to refuse entry into the Windows Catalog, Windows Server Catalog, or .NET Connected Directory any product which is deemed to be inappropriate for the intended audience of the Windows Catalog, Windows Server Catalog, or .NET Connected Directory. This includes, but is not limited to, violent or pornographic PC games or other software applications; catalog or directory submissions that contain illicit, slanderous, or otherwise inappropriate language; hardware devices or parts that are not available for individual retail sale. Should a product be refused entry into the Windows Catalog, Windows Server Catalog, or .NET Connected Directory, Microsoft will inform the manufacturer of the product in question via e-mail.  In the case that a product is refused entry into the Windows Catalog, Windows Server Catalog, or .NET Connected Directory, the “Designed for Windows” or “.NET Connected” logo status of the product will not be affected.
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