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Abstract

This paper is for independent hardware vendors and software vendors, as well as OEMs, who want to learn more about the Designed for Windows® XP logo program. Through this program, Microsoft can work with vendors to ensure good compatibility and design, and therefore minimize vendors’ return and support costs, enhance user satisfaction, and increase sales. Other benefits to vendors include co-marketing opportunities with Microsoft and placement in the Windows Catalog. This white paper explains how vendors can take advantage of this opportunity and associate their product with the extensive marketing campaign surrounding Windows XP. Included is an overview of the program, its benefits, and its requirements, as well as information on how to enroll. 

The information contained in this document represents the current view of Microsoft Corporation on the issues discussed as of the date of publication. Because Microsoft must respond to changing market conditions, it should not be interpreted to be a commitment on the part of Microsoft, and Microsoft cannot guarantee the accuracy of any information presented after the date of publication.

This white paper is for informational purposes only. MICROSOFT MAKES NO WARRANTIES, EXPRESS OR IMPLIED, IN THIS DOCUMENT.

Complying with all applicable copyright laws is the responsibility of the user. Without limiting the rights under copyright, no part of this document may be reproduced, stored in or introduced into a retrieval system, or transmitted in any form or by any means (electronic, mechanical, photocopying, recording, or otherwise), or for any purpose, without the express written permission of Microsoft Corporation.

Microsoft may have patents, patent applications, trademarks, copyrights, or other intellectual property rights covering subject matter in this document. Except as expressly provided in any written license agreement from Microsoft, the furnishing of this document does not give you any license to these patents, trademarks, copyrights, or other intellectual property.

© 2001 Microsoft Corporation. All rights reserved. Microsoft, Windows, and the Windows logo are either registered trademarks or trademarks of Microsoft Corporation in the United States and/or other countries.

Other product and company names mentioned herein may be the trademarks of their respective owners.

Microsoft Corporation • One Microsoft Way • Redmond, WA 98052-6399 • USA

06/01

Contents

2Windows XP, Quality, and the User Experience

Windows XP – Focusing on Giving the Best User Experience
2
The PC Ecosystem
3
The Designed for Windows XP Logo Program
4
What the Logo Can Do For You
4
The Designed for Windows XP Logo Program
4
Designed for Windows XP Logo Guidelines
5
Designed for Windows XP - Optimized Designation
5
Marketing Benefits of the Logo Program
8
Windows Catalog
9
Why Is Getting the Logo Important?
10
Get Started!
11
How to Sign Up
11
Take advantage of Windows XP Marketing
11
Everyone Wins with the Logo
12
The Logo Program at a Glance
13
Additional Logo Options
15
Additional Information
15


Windows XP, Quality, and the User Experience

The release of Microsoft® Windows® XP Home Edition and Windows XP Professional on October 25, 2001 will create an unprecedented opportunity for the personal computing industry. In addition to new PC users, Microsoft is actively targeting 350 million Windows 95 and Windows 98 generation users with this new platform, new look, new capabilities, and new PC experience. 

The release of Windows XP creates tremendous new business opportunities for hardware and software vendors – opportunities that will exceed even those offered by the release of Windows 95. In the first year of release, Microsoft will spend more on marketing Windows XP than it has ever before spent on a new product. 

As part of the larger goal of creating a better user experience, Microsoft and other hardware and software vendors can work together to take the next step in solving some difficult usability issues in personal computing. By creating a more positive experience, we will attract new users who have never used a PC before, and will encourage present users to upgrade their hardware and software to take advantage of this ease of use and the new computing experience. But it will take the efforts of everyone involved in delivering the PC computing experience to be successful.

Windows XP – Focusing on Giving the Best User Experience

"Windows XP will be the highest-quality Microsoft operating system ever, and Microsoft and our associates are committed to delivering a set of amazing new computing experiences that will set a new paradigm for PC users around the world."

Steve Ballmer, CEO, Microsoft Corp.
Built on the proven Windows 2000 technology platform, Windows XP gives users a new type of experience. With a new desktop environment, greater ease of use, and greatly improved dependability, Windows XP is a worthy successor to the earlier versions of the Windows operating system. Not only does it improve usability through a new visual design and a more task-oriented approach, Windows XP lays the foundation for new and better user experiences through improved functionality. With Windows XP, users will be up and running with less effort. Its new design helps new users become productive fast, while also giving the experienced user the ability to customize based on his or her own preferences. Windows XP is the most versatile Windows operating system so far for digital entertainment. Most importantly, Windows XP is the most reliable Windows operating system to date, with:

· the proven code base of Windows 2000.
· a System Restore feature that enables users and administrators to restore a computer to a previous state without losing data.
· elimination of most scenarios that forced users to restart their computer in earlier versions of Windows. 
· protection of core system files from being overwritten by application installations.
Windows XP is available in two editions – Windows XP Home Edition for home users and Windows XP Professional for business and power users. Windows XP Professional includes all the capabilities of Windows XP Home Edition, plus important features to meet the needs of business and power users in areas such as mobile computing, networking, security, and management.

The PC Ecosystem

"One of the key things that we've given the top priority is improving the PC ecosystem, making it so the chance of people running into surprising error message or problems with interoperability, between the hardware and the drivers, and the applications, has gone down very, very dramatically."

Bill Gates, on Micosoft Windows XP

In the PC ecosystem, installed applications and hardware should work smoothly with the operating system. Unfortunately, this is not always the case. Poorly designed device drivers or incompatible software can cause problems of varying degrees within this PC ecosystem. A bad driver for a printer might prevent that printer from working. Bad drivers can also cause driver conflicts, a problem that can lead to system instability and poor performance, or even a system crash. With a compatible driver, the end user simply waits a few moments as the driver installs, and then the printer works smoothly. 

Software design and compatibility issues can result in applications failing because they search for system files or DLLs only on the C: drive, when the necessary files may be on a different drive. Software problems may also cause applications to write user data to the wrong location, overwrite shared DLLs, or unnecessarily force system reboots. 

Often poor design practices are at work: applications and hardware may not have been developed according to common industry standards or recommended best practices. In some cases, the original version of the application may work fine, but because of its poor design, problems can occur in versions created for newer operating systems.

This year alone, Microsoft is spending almost $100 million to fix third-party hardware and software compatibility problems – mostly addressing driver-related issues or writing code to make applications work. But Microsoft can only fix a small part of the problem: it is going to take the efforts of all software and hardware manufacturers to solve the problems.

At first glance, these problems appear to be technical challenges for PC end-users alone; however, the impact reaches far beyond this. These problems quickly and invariably become significant business issues for firms that participate in the PC ecosystem. 

A dissatisfying computing experience frustrates computer users. In turn, they will be much less likely to buy new hardware or software that might yield a repeated negative experience. Even worse, customers will be less likely to buy a new PC, which again could lead to lower hardware and software sales.  Excluding the issue of lower sales, a poor experience for customers leads directly to increased support costs as Microsoft and its partners try to solve customers' problems and field their complaints. 

For retailers and OEMs, this means increased product returns, poor customer satisfaction, and fewer repeat purchases. Essentially, poorly designed hardware or software has negative ramifications for the entire PC ecosystem, including customers, OEMs, IHVs (independent hardware vendors), or ISVs (independent software vendors), and retailers.

However, we can work together to make sure that products are designed well, and are compatible within the PC ecosystem. Together we can avoid software and hardware problems, build confidence among consumers, minimize returns and support costs, and boost sales. The Windows XP team at Microsoft created the Designed for Windows XP logo program with just these goals in mind.

The Designed for Windows XP Logo Program 

What the Logo Can Do For You

The release of Windows XP is an opportunity to set new standards focusing on areas of performance, quality, and compatibility. We can address all of the design and compatibility issues outlined in the previous section through the Designed for Windows XP logo program. The standards of quality defined in this program will improve the user experience by improving the way hardware and software interact in the larger PC ecosystem.

In the past, users everywhere have been presented with inconsistent messages about what works with Windows and what does not. A brief trip to almost any software retailer in North America will inevitably turn up rogue compatibility messaging declaring "100% compatible with Windows" or "Windows Compatible" or even "Works in Windows". With consumers facing so much disparate messaging, it is not surprising that Microsoft focus group research indicates that consumers are having a difficult time understanding which products will work best with their operating system. 

The Designed for Windows XP logo is a single logo for hardware and software, which will convey a clear message of quality, and reduce consumer confusion.

The Designed for Windows XP Logo Program

"The Designed for Windows XP Logo Program will ensure that Windows XP users have the best PC experience ever." 

Jim Allchin, group vice president of the Platforms Group at Microsoft Corp.
The Designed for Windows XP logo program focuses specifically on clarifying compatibility questions for the end user. The presence of a logo that includes one of the world’s most recognizable brands assures consumers that they are buying a known quantity when they purchase a product with the logo.

With this logo, end users can tell quickly and easily if the software or hardware they want to install is known to work correctly on Windows XP. Absence of the logo does not imply that software or hardware will necessarily cause problems, only that the outcome is an unknown – the item has not been tested to Microsoft’s standards for Windows XP and the user should be aware of this. Imagine which of two otherwise similar products a user might choose – a product with the logo which is designed to work on Windows XP, or one without such visible assurances.

The Designed for Windows XP logo program establishes specifications that are designed to address what customers are asking for. The goal of the requirements is to assure the end user of a consistently good experience.

The Designed for Windows XP logo tells the user that software or hardware with the logo:

· will not interfere with other applications being used.

· will install and uninstall smoothly, without unnecessary reboots.

· will not cause the user's computer to crash.

· will not overwrite files that are needed by the operating system.

Generally, the Designed for Windows XP logo tells users that the software or hardware will run correctly, and assures a good experience on Windows XP. This reduces customer frustration and thereby reduces the number of support calls and returns. With its focus on quality, the Designed for Windows XP logo gives customers a simple but important message: the logo means a good experience.

Designed for Windows XP Logo Guidelines

The Designed for Windows XP logo program is intended to promote design and coding practices that will ensure a good user experience with Windows XP. The intention is to create requirements that will not be an undue burden on your business. 

You can certainly fulfill many of these requirements – and even more difficult ones – with only a minimum investment. Microsoft's own experiences bear this out: 70 percent of the compatibility issues that Microsoft finds with software applications running on Windows XP can usually be fixed in a matter of a few hours – without having access to the source code.

By meeting the Designed for Windows XP logo requirements, the OEM, IHV, or ISV is eligible to participate in the logo program, and numerous co-marketing opportunities with Microsoft. By meeting the logo's guidelines for a good customer experience, vendors will have fewer support calls, fewer returns, and a better customer experience.

The meaning of this is simple: more repeat customers.

Additionally, as more and more retailers begin to use the logo as part of their buying criteria, vendors who have the logo on their products will have an advantage over those competitors who don't.

“Designed for Windows XP – Optimized” Designation

Microsoft wants to reward those partners who are building features into their product that give end users more than just a good experience on Windows XP. While the Designed for Windows XP logo guarantees a consistent level of quality for the customer experience with Windows XP, the “Designed for Windows XP - Optimized” designation indicates that the hardware or software not only works well with Windows XP, but also takes full advantage of the new operating system’s features, either in the area of accessibility, gaming, or the overall Windows XP environment. 

As there is only one logo, customers will not be able to differentiate between optimized and non-optimized products by looking at the logo.  However, Microsoft will provide additional benefits to “Designed for Windows XP - Optimized” products. 

Benefits to products with the logo include placement in the Windows Catalog, as well as special co-marketing opportunities and discounts. Those products that meet the “Designed for Windows XP - Optimized” criteria will receive priority in Catalog searches and will have the opportunity to be featured in a special showcase section of the Catalog. 

Following is an overview of the Designed for Windows XP logo program requirements and the “Designed for Windows XP - Optimized” criteria. The detailed specifications that hardware and software must pass, along with more information on compliance testing, testing guidelines, and tools to aid in compliance testing, can be found at www.windowslogo.com.

Logo Program Requirements

The logo program requires that hardware or software meet a Designed for Windows XP specification. For systems and devices, this is an updated version of the Designed for Windows specification that has been used in prior years. For applications, this is a completely new specification. In the case of systems and devices, a sample of the hardware must be tested by the Windows Hardware Quality Lab (WHQL) to ensure that it meets this specification. The testing process for software is self-administered whereby ISVs warrant and represent to Microsoft that their products meet the requirements.  All products must be licensed under the applicable Designed for Microsoft Windows Logo License Agreement before using the logo.

As an example of a standard-level logo requirement, a computer system must have at least 128 megabytes (MB) of RAM. While Windows XP will function to a limited extent with less memory, many of the Windows XP features that promote an enhanced user experience, such as fast user switching and some animation features in the user interface, will not work well in such an environment and will be turned off by default. 

PC System Requirements include:

· Reduced legacy support (that is, no ISA devices)

· 128 MB of RAM, minimum

· ACPI support for power management and Plug and Play

· Complete Plug and Play support for every device

· All drivers must have digital signatures

Device Requirements include:

· Drivers are implemented based on Windows Driver Development Kit (DDK) and pass Driver Verifier

· Device and driver meet power management and Plug and Play requirements for the specific device class

· Device complies with industry standards for its specific device class

· Compliance with “Windows Experience” requirements (such as being functional without restart, etc.)

Application Requirements 
Applications must also meet a careful specification. In the case of applications, this process is self-warranted through a system of questionnaires and technical documentation, with Microsoft performing random audits to ensure that the standards are being met.

Applications must:

· Install and save files and data to the correct locations

· Uninstall properly

· Not crash or suffer data loss with fast user switching

· Support new Windows XP visuals

· If kernel-mode drivers are included, these must pass Microsoft testing

For the full Designed for Windows XP logo specifications, see www.windowslogo.com.  

“Designed for Windows XP - Optimized” Criteria
For PC systems and applications to be spotlighted in the Windows Catalog as “Designed for Windows XP - Optimized”, products must meet the standard requirements, plus a set of additional requirements intended to give the end user an enhanced experience, rather than just a smooth, problem-free experience.

“Optimized PCs for Windows XP” Criteria for Consumer Systems include: 

· Consumer system includes a minimum of 128 MB of system memory.

· Consumer system meets “Designed for Windows XP” requirements for Fast Boot/Fast Resume, including support for S3.

· Consumer system includes at least four USB 1.1-compliant ports.  

· Consumer system includes at least two IEEE 1394 ports.   

· Logo-compliant graphics adapter supports Direct3D 8.0 features.

· Graphics subsystem performance meets PC Design Checklist.
· External monitor provides native sRGB support, enabled by default.

· Consumer system includes Logo-compliant Ethernet adapter. 

· Hard disk is preformatted with NTFS.

· Consumer system includes Logo-compliant CD‑RW and DVD devices.  

· Audio subsystem implements DirectSound, DirectSound3D, and DLS acceleration.

“Optimized Applications for Windows XP” Criteria Products that meet the core logo requirements in addition to all of the requirements under one of three possible best practice sections (Game Experience best practices, Windows XP best practices, or Accessibility best practices), will be granted additional marketing benefits from Microsoft (e.g. better placement in the Windows Catalog):

· Windows XP Best Practices. The application must conform to a number of best practices for Windows XP that take advantage of Windows XP's innovative environment, including using the Windows Installer service, creating and using high-quality icons, and operating correctly on high-density displays.

· Games Best Practices. Game applications should support certain standards to provide a good general game playing experience. These include: making sensible default choices for three-dimensional (3D) device, resolution, and color depth without asking the user; analyzing the user's computer performance characteristics to best set up options for the game; and carrying a rating from the Entertainment Software Ratings Board (ESRB), if distributed in North America.

· Accessibility Best Practices. Applications should support the accessibility standards for Windows XP. These include: ensuring compatibility with the high contrast option, which allows users to see all the information and controls even if they have color blindness; not relying exclusively on sound to convey information; and providing documented keyboard access to all features. 

Marketing Benefits of the Logo Program

"The Designed for Windows XP logo program will be a win for customers, our vendors, and Best Buy. We expect to sell more logo-emblazoned products, which will increase our customers' satisfaction and lower our return rates."

Dave Morrish, senior vice president of merchandising, Best Buy Co., Inc.

Meeting the standards of the Designed for Windows XP logo program has advantages over and above ensuring good design and performance on Windows XP. Meeting the requirements for the standard level allows you to display the Designed for Windows XP logo on your product. This brings clear and definite benefits:

· A visible and obvious link to one of the world's most recognizable brands, particularly to the latest and most advanced system.

· A clear notice to retailers and OEMs that their customers will not have problems with your product.

· An even clearer message to customers that your product will work well with the latest Windows technology.

· A great signal to the market that you have a new product.

The logo will be everywhere. In Microsoft advertisements, at industry events, everywhere that Microsoft is. Getting your software or hardware logo’d will allow you to associate your product with all of the marketing dollars that Microsoft is spending to promote the logo and Windows XP.

With the logo comes co-marketing opportunities with Microsoft, including discounted advertising rates, logo advertising and public relations kits, and discounted partner pavilion presence at key marketing events. These opportunities are even greater for those who meet the requirements of the “Designed for Windows XP - Optimized” level of the logo program.

Windows Catalog

One of the greatest benefits of your company’s participation in the logo program is the new Windows Catalog. The Catalog highlights products with the logo and is accessible on Windows XP systems through the Start menu, and also through www.microsoft.com with cross promotion with MSN. 

A Windows Catalog Scenario:

Mark has been using his Windows XP computer for several months now and is looking for a great application to go along with the new operating system. Mark sees a link to the Windows Catalog in the Start Menu and clicks on it. Mark sees a few products listed on the Windows Catalog home page in the Product Showcase section. He wonders why these particular products are being showcased. He sees a link in that same section that says Learn why these products are in the Showcase. He clicks on it and learns that products in the showcase are using the latest and greatest technologies available from Microsoft. While the specific products in the product showcase on the home page don’t interest him, he sees a link in the section that says Click here for more Showcase Products. He clicks on it and sees a page that lists more products on the cutting edge in terms of the experience they give to users, and he is certain he will be able to find one here that meets his needs.
The Windows Catalog provides a detailed description of each product along with a branding opportunity (i.e. product art or a box shot), and a link to your product page. Products that meet the “Designed for Windows XP - Optimized” criteria receive a showcased location in the Windows Catalog, with priority listings in search results and an opportunity for rotation onto the front pages of the Catalog and Category sections for more exposure. Additionally, your products that do not meet the logo criteria but still meet basic compatibility requirements for Windows XP will be listed, although with much less exposure than products with the logo.

In an instant, users can search for your product, ensure that yes, it does work well on Windows XP, and then link to your Web site to purchase it. If it is an older device or application which requires an update to make it compatible, that information will be there, as well as a link to the update itself. In many cases, Microsoft will host the update.

The Windows Catalog is a tremendous business opportunity for your company: customers can check to see if products they wish to buy for Windows XP work well (that is, whether they have the logo), and they can also purchase these products. You can present your product to literally millions of potential customers for only the minimal cost of participating in the logo program.

For example:  

Erica has just bought a new digital camera and wants to find a photo editing application for her new computer running Windows XP. Erica goes to the Start menu and selects Windows Catalog. She browses through the products listed in the catalog to shop for photo editing applications that work best with Windows XP. She notices a version of a new photo editing application prominently displayed as Designed for Windows XP. She click on the More Information link and sees that this application has the functionality she desires. She clicks on the Click here to purchase link, which directs her to a partner page where she can buy this product directly from the participating partner.

Ultimately, the clearest benefits that you get from the Windows Catalog consist of the following:

· You can display your product and a description of it in a highly trafficked area – just a few clicks off the Start menu. You would be hard pressed to find a more visible site to showcase your products – and you can get your products in the Windows Catalog by enrolling in the Designed for Windows XP logo program.

· Partners that support the “Designed for Windows XP - Optimized” criteria are differentiated in the Windows Catalog from those who are simply doing the minimum to get in the Catalog. If you meet the “Designed for Windows XP - Optimized” criteria, your product is displayed more prominently to your potential customers.

The Other

Why Is Getting the Logo Important?

The best reason to participate in the Designed for Windows XP logo program is customer care. The logo provides a clear way to ensure that customers will have a good experience. Apart from this, you should remember that the requirements for receiving the Designed for Windows XP logo are essentially guidelines for building a better product. Designing a better product may not save time and costs immediately, but a poorly designed one leads to lost customers and increased support costs, and greater expenses in subsequent versions. 

Additionally, the logo program emphasizes steps you probably want to take anyway so that your device or application takes full advantage of the new features of Windows XP. No one wants their application to look bad on the latest operating system. 

“Our customers expect a great experience with the products we offer, and the Designed for Windows XP logo program will help us and our customers identify the products that can deliver on this promise. Circuit City supports the Designed for Windows XP logo program and will make it a part of our buying criteria."

Mike Ryan, vice president of merchandising, Circuit City Stores, Inc. 
Finally, ask yourself the simple question: can you afford not to logo your product? To stay competitive in the marketplace today, you need every advantage you can get. The logo program offers the opportunity to associate your products with the tremendous amount of marketing Microsoft is planning for Windows XP. If a new Windows XP user is looking at two similar applications, and one bears the Designed for Windows XP logo while the other does not, which will be chosen?

Expand this question into the realm of retailers. If the buyer for a store has a choice between stocking a product with the logo that they know will result in fewer returns and an increase in customer satisfaction, or one without the logo, which will be chosen? With more and more channel retailers such as Best Buy, Circuit City, CompUSA, Office Depot, RadioShack, and Staples planning to use the Designed for Windows XP logo as a buying criterion for their stores starting this holiday season, again comes the question: can you afford not to?

The Other

Get Started!

How to Sign Up

Getting started with the Designed for Windows XP logo program is easy. All the information you need is at www.windowslogo.com. It starts with making sure your products meet the logo requirements.

1. Get the specifications. Requirements for both hardware and software are available.

2. Test your products on Windows XP. 

3. If you are submitting systems or devices for approval, you must have them tested by the Windows Hardware Quality Lab (WHQL). If you are submitting software to the logo program, specification testing will be done by your company (subject to random Microsoft audits). 

In order to sign up, you will need to be registered with VeriSign (www.verisign.com) to ensure authenticity. There is a nominal fee for the signup process, which is slightly higher for hardware because of the additional testing that must be done.

4. Make sure that your redistribution rights allow for driver and application compatibility updates so they can be downloaded from Windows Update. 

5. Use the online signup to enroll in the logo program and to receive e-mail updates about the program.

Take advantage of Windows XP Marketing

"The combination of new systems, devices, and applications bearing this logo, and the underlying quality of Windows XP will result in the best user experience."

Jim Allchin, Microsoft Corp.

Quote 

With the release of Windows XP, you are being presented with a tremendous business opportunity. Microsoft is actively targeting 350 million Windows 95 and Windows 98 generation users with the biggest first-year marketing expenditure ever for Microsoft.

You can take advantage of this extensive marketing exposure. All you need to do is:

· Test your current products on Windows XP.

· Engineer your new products to meet or exceed logo qualifications.

· Make sure that your redistribution rights allow for driver and application compatibility updates, so they can be downloaded from Windows Update.

Everyone Wins with the Logo

With the Designed for Windows XP logo program, everyone involved is a winner. The logo program establishes a standard of quality that the industry can use to see if hardware or software measures up.

· Retailers win: fewer returns, fewer complaints, and a standard to use as a buying criterion. Because of the better customer experience, customers come back for more.

· OEMs, IHVs, and ISVs win: fewer support calls, meaning lower support costs, plus a positive link to the Windows XP marketing wave and participation in the Windows Catalog, resulting in increased sales with minimal cost and effort.

· Customers win: the logo provides customers with a way to make certain of a good experience. 

The release of Windows XP presents the industry with a tremendous opportunity. Come join us in taking advantage of it. 

The Logo Program at a Glance

	Level 
	Requirements
	Benefits

	Logo’d Level 


	Systems

(Updated Designed for Windows XP specification, including:

· Reduced legacy support

· 128 MB RAM minimum

· Fast system startup from 
S3 and S4 sleep

· ACPI BIOS supporting S3

· PCI devices with D3

· Signed drivers

(Windows Hardware Quality Lab (WHQL) tested
	Awareness
(Use new logo –
ride Windows XP marketing wave

 (Benefit from 
end-user logo awareness

Windows Catalog
(Listing with product description

(Link to hosted product page

Advertising/Events
(Discounted advertising rate

(Logo ad kit

(Discounted partner pavilion presence at key events

Public Relations

(Logo public relations kit, templates, executive quotes

Technical Support
(Discounted MCP (Microsoft Certified Partner) membership – software licenses, MSDN readiness training, technical support, etc.



	
	Devices

(Updated Designed for Windows XP specification, including:

· Compliance with Windows DDK 
requirements

· Meets industry standards (ACPI, 
power management, Plug & Play, 
bus requirements)

· Meets "Windows Experience" 
requirements (functional without 
restart, etc.)

(Windows Hardware Quality Lab (WHQL) tested
	

	
	Applications

(New Designed for Windows XP specification, including:

· Kernel mode drivers pass testing

· Installs and saves files and data to 
the right locations

· Uninstalls properly

· No crash or data loss with fast user 
switching

· No unnecessary restarts

· Supports new Windows XP visuals

(Vendors self-warrant product

(Microsoft audits for compliance
	


	Level 
	Requirements
	Benefits

	Designed for Windows XP - Optimized Level


	Systems:

(Pass "Experience PC" specification, including:

· 32 MB VRAM (video RAM)

· Two IEEE 1394 and 4 USB ports


	Windows Catalog
(Rotation into front pages of both the Windows catalog and its category sections

(Priority listing and presence in the Showcase section 

Advertising/Events
(Joint co-marketing opportunities

(Free Microsoft online advertising

(Free partner pavilion exposure at key events

 Retail
(Highlighted on "Exploitive" list for channel retail partners

Public Relations
(Highlighted in relevant PR opportunities

Technical Support
(Discounted Gold Certified Partner membership 



	
	Devices:

(All hardware and application software logo'd
(Logo on device

(Driver redistribution rights allow for downloading from Windows Catalog
	

	
	Applications:

(Implement one appendix specification, including:

· Accessibility Best Practices

· Gaming Best Practices

· Windows XP Best Practices
	


Additional Logo Options

In addition to the core logo, which lists just Windows XP, applications may qualify for use of the following logos that include additional Windows versions: Windows 98, Windows Millennium (ME), Windows NT, or Windows 2000. In order to use any logo, your application must have been fully tested on Windows XP, and passed all of the “Designed for Microsoft Windows XP” requirements. Additionally, if you choose a logo with multiple operating systems listed, your application must also install and perform all of the primary functionality on each of the additional Windows versions. You may choose from the logo options below if your product qualifies for all the listed Windows versions under the option you’re interested in obtaining. Note that Windows XP is always included.  (Not all versions of the logo are available for all types of products.  The applicable Designed for Microsoft Windows Logo License Agreement will state which versions of the logo are available for each type of hardware or software product.)
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In addition to choosing the operating systems that are relevant for your product(s), you may also choose either a white background or a black background for any of the logos listed above, as illustrated below. For more details on branding your products with the Designed for Windows XP logo, please see Exhibit A in the “Designed for Microsoft Windows” logo license agreement.

Additional Information

Additional technical and marketing information can be found on the Web at www.windowslogo.com.
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