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Group 1: Globalization and Local Food Culture
[image: image2.wmf]As food companies go international and global media spread common images, some fear that unique local or national cultures—and the cuisines that go with them—may get swept away in a tidal wave of American fast food. Others argue that a worldwide taste for hamburgers and fries can peacefully coexist with indigenous flavors. 
Focus Group Tasks

· Find news stories that report on the controversy, both as it is unfolding and in retrospect. Using those stories, you will develop a working time line of events from at least the past three years.

· Locate and analyze opinion pieces from many sides of the issue. They may appear in media outlets (newspapers, magazines, online news services) or be issued by advocacy organizations. Look for reactions to those pieces as well. One example: “Let Them Eat Shakes” by MSNBC columnist Jim Washburn (http://www.msnbc.com/news/424173.asp) about French protests against McDonald’s, which generated hundreds of e‑mail responses. 

· Develop a collection of Internet links and other resources for deeper research.
Issue Team Tasks
· Locate at least two substantial resources (reports, in-depth features, databases, etc.) to draw on for your side of the globalization issue.
· In Microsoft Word, write a one- to three-page position paper that includes at least:

· One table or chart with statistics, AND

· One photograph or illustration

· Prepare a three- to six-slide PowerPoint presentation that summarizes your argument and evidence.
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