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Salesforce.com Announces Integration with Microsoft Office Live Meeting
Salesforce.com’s customers to launch live meetings from within the application to more effectively communicate with their customers, partners and colleagues

SAN FRANCISCO, CA — March 8, 2005 — Salesforce.com [NYSE: CRM], the market and technology leader in on-demand customer relationship management (CRM), today announced it is working to deliver integrated real-time collaboration solutions built on Microsoft Office Live Meeting, an online collaboration and Web conferencing service, to help businesses better communicate and collaborate with geographically dispersed customers, partners and colleagues. The Salesforce.com integration with Live Meeting provides a seamless integrated Web conferencing experience that can be originated directly from within Salesforce.com. Together, these solutions will allow salesforce.com’s approximately 227,000 subscribers and 13,900 customers one click access to Live Meeting, allowing them to manage their Web conferencing interactions in context with the rest of their customer information. The integration of the solutions will be completed through sforce, and continues the use of open Web services standards to connect Salesforce.com and Microsoft Office System solutions.

The integration between the two services will allow customers to quickly launch a Live Meeting session from Salesforce.com and capture all relevant information from the meeting inside the Salesforce.com application. Salesforce.com will work closely with Microsoft to promote integrated and complimentary products to their customer base.  This continues salesforce.com’s strategic relationship with Microsoft, building on the work of providing tight integration between Salesforce.com and Microsoft Office System productivity applications.  
“Salesforce.com is committed to providing its customers with the most powerful on-demand CRM and integrating with the most popular desktop applications, like the Microsoft Office System,” said Marc Benioff, Chairman and CEO of salesforce.com. “Our ongoing relationship with Microsoft, including this integration with Microsoft Office Live Meeting, allows our customers to more effectively communicate with their customers, partners and colleagues.”
“Microsoft is pleased to be working with Salesforce.com to deliver the best collaboration experience to customers,” said Taylor Collyer, senior director of product management, Real-Time Collaboration Business Unit at Microsoft Corp. “The integration of Salesforce.com with Live Meeting will give organizations a powerful new solution for managing relationships, increasing customer connection and collaborating more effectively — all driving better business results.” 

The Live Meeting integration is made possible through sforce, salesforce.com’s client/service integration platform.  Today, a variety of systems and platforms, including enterprise applications, desktop solutions, mobile devices and IP phone systems integrate with Salesforce.com and Supportforce.com via the sforce Web service API, making key business information available to users from all of their favorite applications and tools.  

About salesforce.com

Salesforce.com is the market and technology leader in on-demand customer relationship management (CRM). Through its award-winning salesforce.com family of products including Salesforce.com (http://www.salesforce.com) and Supportforce.com (http://www.supportforce.com), the company provides a comprehensive suite of CRM applications to help enterprises of all sizes, industries and geographies meet the complex challenge of sharing and managing information on-demand. Salesforce.com and Supportforce.com are built on the sforce client/service integration platform and include the Customforce.com tool for complete on-demand customization.  Sforce (http://www.sforce.com) and Customforce.com (http://www.customforce.com) allow customers and independent software vendors to customize and integrate salesforce.com’s products, as well as build their own on-demand enterprise applications. As of January 31, 2005, salesforce.com manages customer information for approximately 13,900 customers and approximately 227,000 paying subscribers including Advanced Micro Devices (AMD), America Online (AOL), Automatic Data Processing (ADP), Avis/Budget Rent A Car (Cendant Rental Car Group), Dow Jones Newswires, Nokia, Polycom and SunTrust Banks. Salesforce.com has headquarters in San Francisco, with offices in Europe and Asia, and trades on the New York Stock Exchange under the ticker symbol "CRM". For more information please visit http://www.salesforce.com, or call 1-800-NO-SOFTWARE.

#########

Salesforce.com is a registered trademark of, and sforce, Customforce.com and Supportforce.com are trademarks of, salesforce.com, Inc., San Francisco, California. Other names used may be trademarks of their respective owners.

